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[Iporpamma cocrasiena B coorBercTBur ¢ @I'OC BO no nanpasnenuto 38.03.02
MeHeKMeHT.

Astop I.1. XneboBuu
PaGouast mporpamma o6CykaeHa 1 YTBEPKICHA HA 3aceTaHuH KadeaIpbl
MEHE[)KMEHTa, MAPKETHHTa U CepBUCA

3aenyrommii kadeaporr O.H. baesa



1. Hesn n3yyeHns JMCHUIIHHBI

lenpro  ocBoeHuss  AMCHMIIMHBL  «MeXAyHAapOOHBIA  MAapKETHHI»  SBIIACTCS
dopmMHupoBaHHE 3HAHUH W YMEHHH, CBA3aHHBIX C MPHHATHEM YIIPABICHUYECKUX PELICHUH,
pa3paboTKe IJIAHOB U CTpaTeruii COBPEMEHHOM (MPMbI Ha OCHOBE MH(OPMAIMM O COCTOSIHUU
($akTOpOB MHKpPO- M MaKpoCpeAbl MapKeTHHTa B MEXIYHapOAHOH cpeae. DTO IMO3BOJIUT
COIIOCTABJISATh MPEJICTABICHHUS O CTPAHOBOM M MEXAYHAPOJHOM MapKeTUHre u 00 3¢p(heKTUBHOM
YIIPABJICHUH UM.
Baxuelimas 3a1a4a TUCHMIIMHBI - U3y4EHHE MAapKETUHIOBOrO MOAX0a B YIIPaBJIeHUH (pUPMON
IIPY BBIXOJIE HAa MEXKAYHAPOIHBIA PHIHOK C YY€TOM MPOTEKaHHS MPOIIECCOB III00ATH3AIHH.

2. [lepeyeHb MIIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHsI 10 U CHUILINHE (MOAYJII0),
COOTHECEHHBIX € IVIAHUPYEMbIMH Pe3yJIbTATAMHU O0CBOeHHs 00pa30BaTeIbHOM MPOrpaMMbl

Komnerenuuu odyuaiomerocsi, popMupyembie B pe3yabTaTe 0CBOECHHSA

JUCIHIINHBI
Kon
KOMIIETEHIIUH 11O Kommerenmus
®dI'OC BO

Crioco0eH oCyLIEeCTBIATh MOATOTOBKY MPEIOAKEHUH sl pa3paboTKu
I1K-2 CTpaTeruy pa3BUTHsI OpPraHU3ALUH, UIAHWPOBATh MAPKETUHIOBYIO U
PEKIaMHYIO JeSITEIbHOCTH

CTpyKTypa KOMIETCHIIHH
Komnerennus ®opmupyemsbie 3YHbl
3. 3HaTh TEOPETUYECKHE OCHOBBI IIPOBEACHUS aHAIN3a
TMHAMUYHOM BHYTPEHHEW U BHEIIHEW cpelibl U BbIOOpA Ha UX
O0CHOBE 00OCHOBaHHBIX MAapKETUHTOBBIX YIPABICHYECKHX
pelIeHnii 1uig KOMIaHui, QyHKINOHUPYIOIIUX Ha
MEXYHapOAHbBIX PhIHKAaX
Y. YMeTh OlleHUBaTh BO3/ICHCTBHE TMHAMUYHOW CPEJIbI U
YUUTBIBATh PE3YIbTATHI IPH MPUHATUN 0OOCHOBAHHBIX
MapKETHHIOBBIX YIIPAaBICHUYECKUX PEIICHUN
H. BiiageTs HaBbIKaMy IPOBECHUS aHAIN3a BHYTPEHHEN U
BHEIIHEH TMHAMUYHOM cpeibl U pa3pad0TKU MapKEeTHHTOBBIX
YIIPABJICHYECKUX PELICHUI

[TK-2 Cnioco6eH ocyIecTBIsATh
MOITOTOBKY MPEIOKCHUN JIST
pa3paboTKU CTpaTEernuu pa3BUTHUS
OpTraHu3aIH, TIAHAPOBATH
MapKETHHTOBYIO U PEKIAMHYIO
eI TELHOCTH

3. MecTo AMCHMILIMHBI (MOAY 1) B CTPYKTYpe 00pa30BaTe/IbHOM NPOrpaMMbl

[Mpunannexxuocts auctuiumabl - BJIOK 1 JUCHUTUIMHBI (MO YJIN): DnexktuBHas
JTUCIUIINHA.

[IpenmecTByroniye TUCHMILIMHBI (OCBOGHHE KOTOPBIX HEOOXOIUMO [UI YCIEUIHOTO
OCBOEHHUSI JlaHHOM): "DkoHomuueckas Tteopus', "Mapkerunr", "AHalW3 pPBHIHOYHBIX
BO3MOXkHOCTEN", "MapkeTuHrosoe ynpasnenue", "CTpaTernueckuii MEHEIKMEHT"

4. O0beM TUCHMILUIHHBI (MOYJISAA) B 3a4€THBIX eIHHULAX C YKA3aHUEM KOJIM4YeCTBa
aKaJeMH4YeCKHX YaCOB, BbI/IeJICHHBIX HA KOHTAKTHYI0 padoTy 00y4aommxcs ¢
npenojaasaresieM (1o BUJAaM Y4eOHbIX 3aHATHIT) 1 HA CAMOCTOSAITEILHYI0 padoTy
00y4yarIuXxcs

OO6m1ast TpyI0€MKOCTh TUCIMIUIMHBI COCTaBIIsIeT 3 3ad4. ea.,108 gacos.

\ Bug yue6HO# paboThI | Konmuectso yacos | KonuecTBo uacos




(ounas ®O)

(ouno-3aounas ®O)

KonTaktHas(ayauropHasi) pabora

Jlexknuu 28 24
[TpakTuyeckue (ceM, 1a0.) 3aHATHS 28 0
CamocrosTenbHas paboTa, BKJItOYas IOANOTOBKY K 59 24
PK3aMEHaM U 3a4eTam
Bcero yacos 108 108

5. Conep:kanme IMCHUIIHHBI (MOIYJIfA), CTPYKTYPUPOBAHHOE IO TeMaM (pa3aesiaMm) ¢
YKa3aHHeM OTBeIeHHOI0 HA HUX KOJIHYeCTBA aKaJeMUYeCKUX YaCOB M BUIOB Y4eOHbIX
3aHATHH

5.1. Conep:xanue pa3iesioB TUCUUIIIMHBI

OuHo-3a0uHast popma o0yueHunst

Ne
n/n

Pas3nen u Trema
JUCHUILINHBI

CeMe-
cTp

Jlek-
1107071

Cemunap
Jladopar.
IIpakTny.

Camo-
CTOSAT.
pao.

B unTepa-
KTUBHOH

dbopme

®opMbI TEKYLIET0
KOHTPOJISA
yCIIeBAEMOCTH

Glbalization: definition,
characteristics and
current trends
(I'moGanu3anus:
oTpesielieHuE,
XapaKTePUCTUKU U
COBPEMECHHEIC
TEHJICHIIUN)

51

12

Homarnee 3a1anue
o teme 1. Pabora B
KJIacce B IPYIINax.
PEST-ananu3

The development of
international marketing
theory. The essence of
the concept of
international marketing
and its components
(Pa3BuTHeE TEOpHH
MEKTyHApOIHOTO
MapkeTHHra. CymHocTb
KOHIICTILIUH
MEKTyHAPOTHOTO
MapKEeTUHTa U ee
COCTaBJISIOIINE)

51

12

Jomaraee 3amanue
10 TeEME 2

International Marketing
Environment.
Attractiveness of
internationalmarkets
(Cpena
MEXKTYHAPOTHOTO
MapkeTuHra. OneHka
MPHUBJICKATCITLHOCTH
MEKTyHAPOTHBIX
PBIHKOB)

51

12

Jomarmaee 3amanue
o TeMme 3

Consumer behaviour in

cross-cultural aspect

51

12

Tect o Temam 1-4.
Jomarraee 3aganue




and its components
(Pa3Butue Teopuun
MEXTyHApOJIHOTO
MapkeTHHra. CymnHocTb

KOHIICITIINA

Cemunap| Camo- |B uHTepa-| ®opmbl TEKyLIETO
Ne Pa3gen u Tema Ceme-| JIek- p pu p ym
JlaGopaT.| CTOAT. | KTUBHOI KOHTPOJIS
n/n AUCHHUILIMHBI CTp | UMHU
IIpakTnu. pao6. popme yCneBaeMoCTH
(IToBenenue o Teme 4. PaGora B
noTpeOuTeneii B KJIacCe C Keilicom
KPOCCKYJTBTYPHOM
ACTICKTE)
Policy penetration into
foreign markets.
International Marketing
strategy (ITonmutrka
Jomarnee 3aianue
S  |[IpOHUMKHOBEHHUs HA 51 2 12
o Teme 5
3apyOeKHbIE PHIHKU.
Crtpareruu
MEXTYHAPOIHOTO
MapKETHHTa)
Marketing decisions in
an international context I'pymmoBast pabota
MapkeTHHTOBbIE B KJ1acce.

6 [Map 51 | 6 12 N
[pELLECHNS B I'pynnoBoit mpoekt
MEXTyHApOIHOM o Teme 6
KOHTEKCTE)

Global and local in
Russian marketin
(ToGanbHoe 1 & Tect Ne 2 o remem
7 51 4 12 5-7. Jlomamxee
TTOKaJbHOE B
o 3aJlaHue 10 TeMe 7
poccuiickom
MapKETHHTE)
UTOI'O 24 84
Ounas ¢popma 00yueHus
Cemunap| Camo- |B unrtepa-| ®opmMbl TeKyLIero
Ne Pazgean u rema Ceme-|JIek- P pa P yt
JlaGopart.| cTOAIT. | KTUBHOM KOHTPOJIA
n/m AUCHUTLTHHBI CTp | UMu
IIpakTny., pao. popme yCIIeBaeMOCTH
Globalozation:
definition, characteristics
and current trends Jomarnee 3agaHue
I'mobanm3arus: o teme 1. Pabora B

[ 1 42 | 4 4 8
oTIpeieNieHue, KJIacce B TpyIIax.
XapaKTEPUCTUKU U PEST-ananus
COBPEMEHHBIC
TCHICHINHN )

The development of
international marketing
theory. The essence of
the concept of
b international marketing 42 4 4 ] JlomamHee 3aianne

o TeMe 2




Cemunap| Camo- |B unTepa-| @opMbl TeKyLIEero
Ne Pazgea u rema Ceme-| JIek- P pa P yt
JlaGopaT.| CTOAT. | KTUBHOI KOHTPOJIA
n/n AUCHUILIUHBI CTp | UMHU
IIpakTnu. pao6. ¢opme yCneBaeMoCTH
MEXIYHAPOAHOTO
MapKETHHTa U €€
COCTaBJISIOLINE)
International Marketing
Environment.
Attractiveness of
internationalmarkets Jlomamnee 3agaHue
Cpena 1o Teme 3.
3 [(Cpea 42 | 4 4 8
MEXIYHAPOJAHOTO Knaccnas pabota
MapkeTuHra. OreHka (MHIMBUyaTIbHAS)
MPUBJIEKATEILHOCTH
MEKTYHAPOIHBIX
[PBIHKOB)
Consumer behaviour in
Tect Ne 1 mo remam
cross-cultural aspect
(MoBeenne 1-4. JlomamiHnee
4 . 42 4 4 7 3a/iaHue 1o teme 4.
noTpedutenei B
DOCCKVIETYDHOM Pabora B knacce ¢
p YARTYP KercoMm
ACTICKTE)
Policy penetration into
foreign markets. I T pa—
International Marketing -
10 TeMe 3J.
strategy (Ilonutnka hvioBas paGora b
S  |[IpOHUKHOBEHHsS HA 42 4 4 7 by P
KJlacce
3apyOe)KHBIC PHIHKHU.
(BBITIOJIHEHUE
Crparerun .
Ketica)
MEXIyHAPOIHOTO
MapKETHHIa)
Marketing decisions in
an international context
[ pynmoBas paboTa B
(MapkeTuHroBbIE .
6 42 4 4 7 Kiacce. ['pynmoBoi
pelieHus B
IIPOEKT IO TeMe 6
MEXIYHAPOTHOM
KOHTEKCTE)
Global and local in
Russian marketin,
(To6ansHoe 1 & Tect Ne 2 o Temem
7 42 4 4 7 5-7. lomarinee
TTOKaJIbHOE B
. 3ajaHue 110 TeMe 7
POCCHIICKOM
MapKETHHIE)
UTOT'O 28 28 52
5.2. JlekuMoHHbIE 3aHATHS, UX COAEP/KAHHE
No HanmenoBanue
Conepxanne
n/m pa3ziesIoB U TEM
["moGanun3anusi: 1.1._OcHoBHble onpeneneHus rinodamuzanun. CyIHoCTb U
1 |onpenenenue, MCTOPUS Tpoliecca II100anu3alnm.
XapaKTePUCTUKU 1 1.2. BiiusiHUE TIPOIIECCOB III00ATM3alUY HA Pa3BUTHE PHIHKOB.




Ne HanmeHnoBanue
Coneprxanue
/0 paszenoB U TeM
COBpEMEHHBIE O deKT cTpaHbl IPOUCXOKACHUS TOBapA.
TEHACHIIUN
PazButue Teopuun
ME3KTYHapOAHOTO 2.1. KoHuenuuu MapkeTHHIa KaK COCTABJISIIOLINE COBPEMEHHOM
MapKETHHTA. MapKETHUHIOBOM Teopuu. [ eHe3nc KOHIeIIHIA.

2 |Cymuocts KoHIenuuu|2.2. OcoOeHHOCTH, LIEIU U 331a4U MEK/TyHapOIHOTO MAPKETUHTA.
MEKTYHapOIHOTO 2.3. HCcTpyMeHTapuii BeI€HUSI MEKIYHAPOAHON MapKETUHIOBOM
MapKETHHIa U €€ eI TEIBHOCTH.

COCTaBJISIONIHE
3.1. XapakTepuCTHUKU OKPY>KAIOIIEH Cpeibl MEKTyHAPOIHOTO
MapKEeTHH-A.
Cpena P
MO TYHADOIHONO 3.2. OcHoBHBIE (PAKTOPHI BIUSHUS B CPEIE MEKTYHAPOIHOTO
yHap MapKeTHHTa (3KOHOMUYECKHe, JeMorpaduueckue, IpupoIHbIe,
MapkeTuHra. OueHka
3 COLIMAJIbHO-KYJIbTYPHBIE).
[IPUBJIEKATEILHOCTU
3.3. OcobeHHOCTH aHaIK3a | BBIOOpPA CETMEHTOB MEXIYHAPOIHBIX
MEXTYHAPOIHBIX
PBIHKOB.
PBIHKOB
3.4. OueHka KOHKYPEHTHOTO MOTEHIaa Ou3HeC-MapTHEPOB Ha
ME)K1TYHapOJHbBIX PhIHKAX.
[loBenenue 4.1. ITorpeOuTenbcKoe MOBEACHUE, €r0 XapaKTEPUCTUKH.

4 norpeOuTeneii B 4.2. MexKynbTypHblE OCOOEHHOCTH U UX BIIMSHUE Ha TOBEACHHE

KPOCCKYJIBTYPHOM noTpeduTeneil pa3HbIX THIIOB.
ACIICKTE 4.3. Mogenu npuHSTHS pelIEHUH O NOKYIKaX.
5.1. CnocoObl MPOHUKHOBEHUS Ha 3apyOeKkHbIE pHIHKU. DOpMBbI
[lonuTuka OpraHu3alui MEKyHAapOJHOTO MpeAnpuHUMaTenbcTBa. OCHOBHBIE

MMPOHUKHOBEHUS Ha
3apyOeKHBIC PHIHKH.

MapKETUHI'OBBIC PELICHUS B MEKIYHAPOJHOM
[IpEANPUHUMATENIBCTBE.

5 .
Crparerun 5.2. CyniHOCTb CTPAaTErMuecKOro MapKeTHHIa U MapKETUHTOBOM
MEXIYHApPOAHOIO cTpareruu. TpeOoBaHUS K MAPKETUHIOBBIM CTPATETHSIM.
MapKETHUHIa Metonosiorust GOpMHPOBAHUS PHIHOYHOM CTpaTETnu.

5.3. CtpaTeruy NpOHUKHOBEHUS! (UPMbI Ha BHEIIHUE PHIHKU.
6.1. YpaBieHYeCKUE pEUICHHS 110 KaXI0MY U3 SJIEMEHTOB
MapKETHHIOBOTO KOMILJIEKCA IIPU BBIXOJIE HA BHEITHUE PHIHKU:
MapKeTHHI OBbIE N
CLICHIS B (bopMHpOBaHUE TOBAPHOM MOJUTHUKH, [IEHA U [IEHOBAsI TOJUTHKA,

6 P CHUCTEMA PACIPEICIICHUS U MECTO IIPOAAXK, CHCTEMA

MEXKyHAPOAHOM .
KOMMYHMKaIUH.

KOHTEKCTE.
6.2. ®opMUpOBaHUE YHUKAIBHOTO TOPIrOBOT'O MPEIOKEHUS
(YTID).

['oGanbHOE U 7.1. JleaTenbHOCTh MEXAYHAPOIHBIX KOMIITAHUN HA POCCHHCKOM

- [loKabHOE B PBIHKE.

pOCCHIICKOM
MapKETUHTEe

7.2. JleaTeIbHOCTh POCCUMCKNX KOMIIAHUN HAa MEXIYHAPOIHBIX
pBIHKAX.

5.3. CeMuHapckue, NpaKkTHYeCKHE, 12a00PATOPHbIE 3AHATHS, X COAEPKAHNE

No paznena u
TEMBI

Coneprxanue u GOpMbI IPOBEICHUS

['moGanu3anus: onpeeneHne, XapaKTepUCTUKU H COBPEMEHHbIE TCHICHITHH.

1 [IpakTHKK OBEIeHUsI HA PhIHKAX INI00ATBHBIX KOMIIAHHUM: UCTOPHUS U HACTOSIIIEE.

Jlomarraee 3aganue 1. PaboTa B kiacce




Ne paznena u
TEMbI

Copneprxanue u GOpMBbI IPOBEACHUS

Pa3BuTHE TEOPUHM MEXIYHAPOJHOr0 MapKeTHHra. CylHOCTh KOHLIEIIUH
MEK1YHapOJAHOTO MApKETHUHTIa U ee cocTapisitomue. Ilpumeps! u3 6usnec-
[IPAaKTUK, JEMOHCTPUPYIOLIHE MIPOLECC YIIPABIECHHS CIIPOCOM IIPU ITOMOLIU
MapKETUHIOBBIX AEHCTBUI HA MEKIYHAPOIHBIX PHIHKAX.

[Iporiecc MapkeTUHIa Ha MEXIYHapOAHbBIX PhIHKAX.

AyIuTOpHAs KOHTPOJIbHAs paboTa (MHAMBHyaTbHAs).

Cpena MexxayHapoJHOro MapkeThuHra. O1eHKa IpUBICKaTEIbHOCTA MEXTYHAPOI-
HBIX PBIHKOB.. BO3MOXHBIE CUCTEMBI ITOKA3ATENIEH I OLIEHKH
MPUBJIEKATEILHOCTH MEXIYHAPOIHBIX PHIHKOB. OCOOCHHOCTH B MPOSBICHUN
dakropos. [IpumMeps! U3 MPAKTHKU.

Tecr 1.

JlomamHee 3aganue 2.

[ToBenenue norpedbutesneil B KPOCCKYJIbTYPHOM acleKTe.. Y CIIeXu U Hey/1auu B
MpoIIeccax BBIBEICHUS HOBBIX MOTPEOUTEIILCKUX TOBAPOB HA MEKTYHAPOIHBIC
PBIHKH.

Pabota B rpynnax B ayTMTOPUH.

Jcce (MHIMBUIyallbHOE JOMAIlTHEe 3aanue 3).

[TonMTHKa IPOHUKHOBEHUS Ha 3apyOeKHbIE PHIHKU.. BapraHThl BXOXK/IEHUS Ha
PBIHOK: ILTFOCHI, MUHYCHI. Pa30op keiicoB. Pabora B rpymmax. [TonroroBka MuHU-
MPE3CHTAIMI-OTBETOB HA BOPOCHI KEHCOB.

uauBuayanbHoe nomaiinee 3aganue 4. CrocoObl BXOXKACHHS Ha PHIHOK
N3BCCTHBIX KOMHaHI/Iﬁ n3 pa3HI)IX CTpaH.

Ctpareruu BeiOOpa GUPMOIA CITOCOOOB BBIXO/1a HA BHEIIIHUIA PHIHOK. MapKeTHH-
TOBBIE CTPATETHUH, 3aBUCAIITNE OT COCTOSIHHS CIIPOCA.

Tect 2.

MapKeTI/IHFOBI)IG PEICHUA B MC)KAYHAPOAHOM KOHTCKCTE.. KiroueBrlie PECIICHHUA B

OTHOILICHHUU KOMIIJICKCA MAPKETHUHI'A.

HpI/IMepBI aganTanyu HHCTPYMCHTOB KOMIIJICKCA MAPKCTUHI'A HA I7100aJbHBIX
bIHKAax.

MapKeTHHTOBbIE PEILIEHUs B MEXIYHAPOIHOM KOHTEKCTe.. DnemeHTsl Y TII u ux
M3MEHEHUs B IMHAMUYHON TTI00aJIbHON Cpefie U Ha pa3HbIX TUIaX PhIHKOB.
Kelicbl. AHaIN3 IPAKTHK.

MHauBHyaJIbHOE JOMAIIIHEE 3aJaHue S.

['100anbHOE U JIOKaJIbHOE B POCCUIICKOM MapKkeTuHre.. [IpakTuku aesreapHOCTH
3apyOeKHBIX U POCCUMCKUX KOMITAHHW: CpPaBHEHHUE ONbITa UCIOIb30BAHUS

P (PEeKTUBHBIX MAPKETUHIOBBIX HHCTPYMEHTOB. OTpaciieBble 0COOEHHOCTH.
Jlomainee 3ananue 6. [TonroroBka npesenranuu (padoTa B rpyrmnax)

Tect 3

6. ®DoHI OHEHOYHBIX CPEICTB VI MNPOBEeJCHHS TMPOMEKYTOYHOH AaTTECTAUMH IO
AUCHHUILIMHE (MOJHBIH TEKCT NPUBEAEH B IPUJI0KEHHHU K padoueil mporpamMmme)

6.1. Texymuii KOHTPOJIb




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0XoauMbIe 1Sl OLeHKH Onucanue
OTansl on /st oxt nokasarejei u
MHUDOBAHUS . 3HAHUH, YMCHHUHU, HABBIKOB KpHTepHeB
¢dopmup Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIeTeHI Ui 3.1...3 JIeATeJIbHOCTH OMCHHBAHII
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/H . KOMIEeTEeHIUH Y.l .. .Y.n, q)OpMMpOBaHlHl PA3JIUYHBIX dTANmax uxX
paboueii . ¢dopmupoanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HporpaMMbI oelloce . .~ OIMUCaHHUEe IIKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
JUCUMILIHHBI) - ouenuBans (o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
3.3HaTh TEOPETUUYECKUE MakcruManbHO
OCHOBBI POBEICHUS BO3MOJKHAS
aQHaJIM3a TMHAMHYHON OIIEHKa JI0 5
BHYTPECHHEH U BHEIIHEH 6amioB. Kpurepuu
Cpellbl ¥ BEIOOpa Ha MX OIICHUBAHMS:
0CHOBE 000CHOBAaHHBIX KOJINYECTBO
. MapKETHHTOBBIX aCCMOTPEHHBIX
1. Globalozation: HpaBJ'IeH‘{eCKI/IX pon ez[eJI;)eHHﬁ'
definition, yeII.)HeHI/Iﬁ TUIS aHaE)II/B c TO‘IK;/I
characteristics and P .
KOMIIaHUH, 3peHus
current trends (yHKINOHU mux Ha |J[oMaliHee 3a1aHie Mo | COBPEMEHHOTO
1 |(Tnobammzanms: |[1K-2 y pyro P
MEXIYHAPOTHBIX Teme 1 MTOBEICHUS
ompe/iesieHue, N
[PBIHKaX KOMIIaHHi;
XapaKTePUCTHKU U
Y.VYMeTh OlIeHUBaTh HCIIOJIb30BAHUE
COBpEMEHHBIE -
BO3/CIHCTBUC MIpY aHaAJIHN3€e
TeHICHITIH) o N
MUHAMUYHOM cpefbl U paccMoTpeHHOH
VIUTHIBATh PE3YJIbTAThI TEPMUHOJIOTHH,
[IpU NPUHATUU [IpaBUJIBHO
000CHOBaHHBIX oopMIICHHBIC
MapKETUHTOBBIX CCBUIKH Ha
YIpaBJIEHYECKUX JUTEepaTypHbIE
CIICHUH HCTOYHUKH. (5)
3.3HaTh TEOPETUUYECKHE
OCHOBBI IPOBEICHUS
aHa/IN3a TUHAMAYHOU
BHYTPEHHEH U BHEIIHEHN
Cpezsl ¥ BEIOOpa Ha UX
OCHOBE 000CHOBAaHHBIX
MapKETHHTOBBIX
YIpaBIeHYECKIX
[peLeHni 1J1s
KOMITaHHH,
P — LI Ha MaxkcumalibHO
MZ)KZ[ . ogl}{,i?x BO3MOJKHAs
yHap OIlIEHKa — JI0 5
[pBIHKaX
6ayoB (Ha OCHOBE
V.VMeTh OlleHuBaTh
N MIPaBUIIBHO
BO3/ICUCTBUE PaboTa B k1acce B .
2 T1K-2 . OIpeIeIEHHBIX
MMHAMUYHOM cpenpl u  [rpynmnax. PEST-ananms (baxTopos
VIUTHIBAThH PE3YIIbTATHI POB,
TOYHOCTh
TIPY IPUHSATUN (hOpMYIHPOBOK
000CHOBAaHHBIX PMYIHD ’
COTIPOBOJIUTENBHO
MapKETUHTOBBIX
e onucanue) (5)
YIpaBJIE€HYECKUX
[peleHni

H.Bnanerr HaBBIKaMU
[IPOBEJICHUS aHAIIN3a
BHYTPEHHEH U BHEIIHEN
TMHAMUYHOM Cpe/ibl U
pa3paboTku
MapKETHHTOBBIX
YIIPaBJICHYECKUX
pereHui




KOHTpOJ’leble 3aJaHudA WIH
HHbIC MaTepHaJbl,
HeOﬁXOHl/lMLle JJISE OIICHKH Omucanue
OTansl " M nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHUHU, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
H/H 6 - KOMIETCHIINH Y.l .e .Y.n, (dopmupoBanus P
paoouen . ¢popmuposanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
AMCUMILIMHBI) MporpamMMbI u .
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
3.3HaTh TEOPETHUYECKUE MakcruManbHO
OCHOBBI POBEICHUS BO3MOYKHAS
b The aQHaJIM3a TMHAMHYHON OIIeHKA /10 5
’ BHYTPEHHEH 1 BHEIIHEH 6amo. O630p
development of
. . Cpellbl ¥ BEIOOpa Ha MX MPAKTHUK:
international

. OCHOBE 000CHOBAHHBIX KOJIMYECTBO
marketing theory. MapKETHHTOBBIX aCCMOTPEHHBIX
The essence of the P p P

YIIPABJIEHYECKUX npaxkTuk-10 1,5;
concept of .
. . [peIICHIH 1151 aHaJIH3 C TOYKH
international KOMITaHUH 3pEHUS CYITHOCTH
marketing and its 0 HKLII/IOH’I/I mux Ha |J/[omarniHee 3agaHue 1Mo hfemz[ Hay 0JTHOTO
3 |components [1K-2 y PyIo YHap
MEXIYHAPOTHBIX Teme 2 MapKeTHHTa-0
(PasButue Teopun
MEKIYHAPOIHOIO PBIHKAX L,3;
yHap Y.YMeTh OLIeHUBaTh HCIIOJIb30BaHUE
MapKeTHHTA. N
BO3JIEHCTBUE MIpY aHaAJIHN3€e
CyIIHOCTh o .
MUHAMUYHOM cpebl 1 paccMoTpeHHOH
KOHIICTIIIUU
VIUTHIBATh PE3YIbTAThI TEPMHUHOJIOTUH U
MEXTYHAPOIHOTO
[P NPUHATHA HHCTPYMEHTOB
MapKETHHTA U €€
000CHOBaHHBIX MEXTyHAPOIHOTO
COCTaBJIAIOIINC)
MapKETHHTOBBIX MapKeTHHTa
YIIpaBICHICCKAX yIpaBICHUS-T0 2.
CIICHUH (5)
3.3HaTh TEOPETUUYECKHE
OCHOBBI IIPOBEICHHS
aHaJIu3a JTMHAMUYHOU
BHYTPEHHEH U BHEIIHEHN
Cpezsl ¥ BEIOOpa Ha UX
OCHOBE 000CHOBAHHBIX
MapKETHHTOBBIX
YIpaBIeHYECKIX
. eIIeHU N IS
3. International P %

. KOMITaHUH, Pacuernas pabora
Marketing (yHKIIMOHU IIMX Ha (1o 6 6ayIoB):
Environment. MZ)KZ[ Ha ogl}{’gx KOJMYECTBO .
|Attractiveness of LIHsz P (baxTopos, s
internationalmarke P POB,

s (Cpena V.YMeTh OlleHUBaTh KOTOPBIX CHEIaHa
P BO3ZICHICTBHUE JlomarniHee 3a/1aHHE 110 oreHka (7o 2
4 mexnaynapoasoro [[1K-2 o

TUHAMWYHOM cpeibl U [TeMe 3 0ayIoB),
MapKeTHHTA.
Onetixa VIUTHIBAThH PE3YIIbTATHI MIPaBMILHOCTH

[IpY IPUHATHN pacueToB (110 1
[IPUBJICKATEIHLHOCT|
. 000CHOBaHHBIX Oanna), HaTU9IHe

MapKETUHTOBBIX 000cHOBaHUA (110
MEXIYHAPOIHBIX

YIpaBJIE€HYECKUX 3 6amoB) (6)
[PBIHKOB) N

[peleHni

H.Bnanerr HaBBIKaMU

[IPOBEJICHUS aHAIN3a

BHYTPEHHEH U BHEIIHEN

TMHAMUYHOM Cpe/ibl U

pa3paboTku

MapKETHHTOBBIX

YIpaBIEHIECKUX

pereHui




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml on /st oxt nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHUHU, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
N KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. OMCHHBAHII
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/II o KOMIIeTeHII UM y.l .. .y.n, dopmuposanus PA3JIMYHBIX 3TANAX UX|
paGoueii o ¢dopmuposanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
3.3HaTh TeOpeTUUECKUE
OCHOBBI POBEICHUS
aQHaJIM3a TMHAMHYHON
BHYTPCHHEHU U BHEIIHEU
Cpellbl ¥ BEIOOpa Ha MX
OCHOBE 000CHOBAHHBIX Pemenue kelica
MapKETHHTOBBIX (mo 5 6aioB):
YIIPABJIEHYECKUX YUHUTBIBAETCS
[peLIeHUI 11 TOJTHOTA OTBETOB
KOMIIaHUH, Ha MOCTaBIICHHbIE
5 K-2 ¢yHKIrOHpYyIOmKX Ha [KitaccHast paborta BOIIPOCHI;
MEXIYHAPOTHBIX (MHAMBUTyaJIbHAS ) WHIUBUAYATBHOCT
[PBIHKaX b BBIBUHYTBIX
Y.YMeTh oLeHMBaTh HIPENIOKEHU,
BO3/€iiCTBUE KauecTBO
TMHaMUYHOM Cpeabl U MOJTOTOBJIEHHOM
YUUTBIBATh PE3yJIbTATHI npe3eHTanuu (5)
[IpU NPUHATUU
000CHOBaHHBIX
MapKETUHTOBBIX
YIpaBJIEHYECKUX
eIIeHU I
3.3HaTh TEOPETUUYECKHE
OCHOBBI IPOBEICHUS
aHaJIu3a JTMHAMUYHOU
BHYTPEHHEH U BHEIIHEHN
Cpezsl ¥ BEIOOpa Ha UX
OCHOBE 000CHOBAHHBIX
MapKETHHTOBBIX
YIpaBIeHYECKIX
[peLeHni 1J1s
N Homatnee
KOMIIaHUH,
(yHKIIMOHU IIMX Ha sazanue (10 4
MZ)KZ[ Ha ogl}{’gx Gannos).
4. Consumer yHap Kpurepuu
. . [pBIHKaX
behaviour in cross- OIICHUBAHMSI:
V.VMeTh OlleHuBaTh
cultural aspect . paccMoTpeHue
BO3/CIHCTBHE JlomarHee 3aganue Mo
6 |(IToBenenue TTK-2 o BCEX BUJIOB
. TUHAMUYHOM cpeibl U [Teme 4
rmoTpeOuTeNnei B puckoB (2 6anna);
VIUTHIBAThH PE3YIIbTATHI
KPOCCKYJITYPHOM MoJIPoOHOCTH
TIPY IPUHSATUN
ACTICKTE) OTICAHUS
000CHOBAaHHBIX 9
MEPOTIPHUATHIA 110
MapKETUHTOBBIX
DABICHYCCKIX CHUKEHHIO PUCKOB
Y TpaBIer (2 6ana). (4)
[peleHni

H.Bnanerr HaBBIKaMU
[IPOBEJICHUS aHAIIN3a
BHYTPEHHEH U BHEIIHEN
TMHAMUYHOM Cpe/ibl U
pa3paboTku
MapKETHHTOBBIX
YIIPaBJICHYECKUX
pereHui




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁX(:HHMLle ){.]'lﬁ OIICHKH HokazaTeeii u
MUDOBAHUS . 3HAHUH, YMCHHUHU, HABBIKOB KpHTepHeB
¢dopmup ” Mepeuens (BYHbpr: u (1am) onbITa OUEHMBANMSI
No | KOMIETCHIHA 3.1...3 JeATebHOCTH, u "
Y ¢opmupyembIx ( d...5.n, KOMIIeTeHI Ui Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/II paﬁoqeﬁ KOMIIeTeHII UM Y.l .. .Y.n, dopmupoBaHus Pa3IMYHBIX dTANax UX|
no ®I'OC BO H.1...H ll) KOMIIETEHIMIi B mpolecce ¢bopmuposanns,
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
JUCUMILIHHBI) - ouenuBans (o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
3.3HaTh TEOPETUUYECKUE
OCHOBBI POBEICHUS
aQHaJIM3a TMHAMHYHON
BHYTPCHHEHU U BHEIIHEU
cpelbl U BEIOOpA Ha MX
OCHOBE 000CHOBAHHBIX
MapKETUHT OBBIX
YIIPABJIEHYECKUX
[peLIeHUI 11
KOMITaHHH,

HKITUOHH HX Ha .
ﬁch,u Ha oiﬁﬁ? Pemenue ketica
pI)IHKzX P (o 3 GaynoB):

YHUTHIBACTCS
Y.VYMeTh OlIeHUBaTh y
N MOJIHOTA OTBETOB
BO3JIEHCTBUE PaboTa B kiacce ¢
7 11K-2 o N Ha MOCTaBJICHHBIC
MUHAMUYHOM cpeibl U |KelicoM BOIDOCHL:
VIUTHIBATh PE3YJIbTAThI POCRE,
WHIUBUAYATBHOCT
[IpU NPUHATUU
b BBIIBUHYTBIX
000CHOBaHHBIX N
npeIoxxeHui. (3)
MapKETUHTOBBIX
YIpaBJIEHYECKUX
[peLeHni
H.Biagers HaBBIKaAMU
MPOBEJICHHSI aHATTN3a
BHYTPEHHEH U BHEIIHEHN
IMHAMUYHOM cpeabl U
[pa3paboTKu
MapKETHHTOBBIX
YIpaBIeHYECKIX
elIIeHU I
3.3HaTh TEOPETHUUYECKHE
OCHOBBI IPOBEICHUS
aHaJIU3a TUHAMAYHOMN
BHYTPEHHEH U BHEILIHEN
cpelbl M BEIOOpA Ha MX N
el p 3a KaxIbIi
OCHOBE 000CHOBAHHBIX .
Tect Ne | mo temam 1-4| mpaBWIBHBIN
8 [1K-2 MapKETHHTOBBIX
Tect No 1 1 OTBET Ha BOIPOC
YIpaBIEHIECKIX -
N Tecta - 1 Gamn (8)
[peIeHUIA JJTsT
KOMITaHUH,
(yHKIMOHHUPYIOIINX Ha
MEKIYHAPOIHBIX
BIHKAX
3.3HaTh TeOpeTUUECKUE
OCHOBBI POBEICHUS
aHaJTM3a TUHAMUYHOM N
N . 3a KaxIbIi
BHYTPEHHEH U BHEIIHEN N
Tect Ne 1 mo temam 1-4| mpaBUIIBHBIN
9 [1K-2 Cpezbl ¥ BEIOOpa Ha MX

0CHOBE 0OOOCHOBAHHBIX
MapKETHHTOBBIX
YIIPaBJICHYECKAX

pereHuit as

Tect Ne 1 2

OTBET Ha BOIIPOC
Tecta - 1 6amr (8)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ol nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHUHU, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
Ne (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
11/[[ . KOMIICTCHIINHN Y.l .. .Y.n dopMuEpoBanus PAa3JIMYHBIX ITanax X
paGoueii ? PMHPC ¢dopmupoBanus
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce >
HporpaMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
JUCUMILIHHBI) - ouenuBans (o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
KOMITaHUH,
(h YHKIIMOHHUPYIOIIHNX Ha
MEKIYHAPOIHBIX
[PBIHKaX
3.3HaTh TeOpeTUUECKUE
OCHOBBI POBEICHUS
aHaJIu3a JTMHAMUYHOU
BHYTPEHHEH U BHEILHEH MakcruManbHO
CpeIpl B BEIOOpa Ha MX BO3MOJKHAs
5 Polic O0CHOBE 000CHOBAHHBIX onenka jio 11
) y o MapKETUHT OBBIX 6aoB. Permenne
penetration into o
. YIIPABJIEHYECKUX Keiica (10 5
foreign markets. J—— GaoB):
International IIZOMHaHI/Iﬁ ‘II/ITLIBaeT“CH
Marketing strategy o HKHHOH’H JOIIX Ha ['pymmoBas paboTa B no}J/1H0Ta OTBCTOR
10 |(ITomuTuka [1K-2 Y Py KJ1acce (BBIIOJTHEHUE
MEXIYHAPOTHBIX o Ha TIOCTaBJICHHbIE
[IPOHUKHOBEHHUS Kelica)
[PBIHKaX BOIIPOCHI;
Ha 3apyOe)KHbIE
Y.VYMeTh OlIeHUBaTh WHJIUBUAYaJIbHOCT
peIHKU. CTpaTeruu o
BO3/CIICTBUE b BBIIBUHYTBIX
MEXAYHApOIHOIO M N
IMHAMUYHOM cpeabl U MIpeNJIOKEHUH,
MapKeTHHTa)
YVUUTBIBATh PE3YJIbTAThI Ka4ecTBO
[IPU PUHATUI TOJITOTOBJIEHHOM
000CHOBaHHBIX npe3eHTanuu. (5)
MapKETUHTOBBIX
YIpaBIeHYECKIX
[peleHui
3.3HaTh TeOpEeTHUECKUE
OCHOBBI IPOBEICHUS
aHaJIM3a TMHAMUYHON
BHYTPEHHEH U BHEIIHEHN
cpelbl U BEIOOpA Ha MX
pen p JomanHee
OCHOBE 000CHOBAHHBIX
3amanue (1o 6
MapKETUHTOBBIX
0aJIoB):
YIpaBJIEHYECKUX
o COOTBETCTBUE
[peLeHni 1Jis
M OTOOpPaHHBIX
KOMITaHUH, N
(O YHKITMOHHUPYIOIINUX HA KOMITaHHH
y Py MOCTAaBIEHHOMY B
MEXTYHAPOTHBIX
3aJIaHuH BOTIPOCY,
[PBIHKaxX JlomantHee 3aaHue mo
11 TTK-2 pasBepHyTOE
V.YMeTh OlleHUBaTh Teme 5
o 00BsICHEHUE
BO3JIEHCTBUE
. MIPUHA]JIKHOCTH
MTUHAMWYHOM cpeabl 1
CTpaTeruu K
YVUUTBIBATh PE3YJbTAThI N
KOHKpETHOM
[IpU IPUHATUU rOVIIIE
000CHOBaHHBIX Py,
KOJIMYECTBO
MapKETUHTOBBIX
TIPaBJICHYECKUX OTHMCAHTILIX
P N ctpateruii. (6)
[peleHni

H.Binanets HaBBIKAMH
[IPOBEACHUS aHAIH3a
BHYTpPEHHEH U BHEIIHEH
TMHAMWYHOMW Cpe/Ibl U




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH “02:::;1?::; -
MIDOBAHMS 3HAHUH, yMeHUii, HABBIKOB KDHTEDHEB
¢dopmupo " Iepeyenn (3YHLI: o (WJIM) ONbITA purep
KOMIIETCHIIUH 1 JesITeTbHOCTH. OMCHHBAHII
Ne ¢opmupyembIx (3. . .3.“, > KOMIIeTeH il Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 260 eii KOMIIeTeHIIMH V.1...¥.n, dopmuposanus P
p ®roc BO » (dopmupoBanus,
mno H 1 H n) KOMIIETCeHIIHH B mpouecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
(HammenoBanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
pa3paboTku
MapKETUHTOBBIX
YIpaBIEHYECKUX
[pelIeHu
3.3HaTh TeOpeTUUECKUE
OCHOBBI POBEICHUS
aHaJIM3a TMHAMUYHOU
BHYTPEHHEH U BHEILHEH
CpeIpl B BEIOOpa Ha MX
O0CHOBE 000CHOBAHHBIX
MapKETHHTOBBIX
I'pymmoBas pabdora
YIpaBICHICCKIX
bemmeHi 13 B KJacce (110 6
o 0asuIoR).
KOMIIaHHH, Kone 31 "
(YHKIMOHUPYIOLIMX Ha OHEHHB:HH’I_
6. Marketing MEXXAYHAPOIHBIX chonbgoBaHI/’Ie
decisions in an [PBIHKaX ATFOPHTMA
international V.VYMeTh OLIeHUBATh npml{) -
context BO3/CIICTBUE ['pynmoBas paboTa B
12 [1K-2 A M pynt p MapKETUHTOBOTO
(MapkeTHHTOBBIC MMHAMUYIHOM Cpelsl M [Klacce
pemrenust (1 6amn);
[peIICHS B VYUTHIBATH PE3yIHTATHI OAPOGHOCTS
MEXKTyHAPOTHOM [P NPUHATHA P
OTIMCAHUS ATAIOB
KOHTEKCTE) 000CHOBAaHHBIX i
(1 6amna);
MapKETHHTOBBIX KOUTHKA
YIpaBIeHYECKIX P
emeruii MIPUHATOTO
emeHus (1
H.Bianets HaBBIKAMH %a.nﬂa) ( 6()
[POBEICHUS aHATH32a '
BHYTPEHHEH U BHEIIHEHN
IMHaMUYHOM Cpe/ibl U
[pa3paboTKu
MapKETHHTOBBIX
YIIPaBICHICCKAX
eIIeHU I
3.3HaTh TEOpEeTUUECKUE
OCHOBBI POBEICHUS
aHaJIM3a JTUHAMHUYHOMN I'pynnoBoii
y
BHYTPECHHEH U BHEIITHEH mpoekt (1o 10
Cpellbl ¥ BEIOOpa Ha MX OaIoB):
OCHOBE 000CHOBaHHBIX CBOEBPEMEHHOCTh
MapKETHHTOBBIX BBITIOJTHCHHUS,
YIpaBIEHIECKIX MOATOTOBKA
13 K2 peIeHu 11s ["pymnmoBoil mpoexT no [IpEe3EHTallH,
KOMIIaHUH, Teme 6 COOTBETCTBUE
(YHKIIMOHHUPYIOIINX HA 3aIaHHOU
MEKIYHAPOIHBIX CTPYKTYpE,
[pBIHKaX coJiep>KaHue
V.YMeTh OlleHUBaTh pasznenos,
BO3JIEHCTBHIE MyOJIUIHOE

TMHAMUYHOMN Cpebl U
YYUTHIBATH PE3yIBTATHI

[IpY NPUHATHA

BeICTyIIICHHE. (10)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH “02:::;1]:::; -
MIDOBAHMS 3HAHUH, yMeHUii, HABBIKOB KDHTEDHEB
¢dopmupo " Iepeyenn (3YHLI: o (WJIM) ONbITA purep
N KOMIIETCHIIUH 3.1...3 JIeATeJIbHOCTH OMCHHBAHII
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n Goueii KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paooueu o ¢dopmuposanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
JUCUMILIHHBI) - ouenuBans (o 100-
(Hanvienosanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
000CHOBaHHBIX
MapKETUHTOBBIX
YIpaBIEHYECKUX
[peleHn
H.Bnanets HaBBIKAMH
[IPOBEJICHUS aHAIN3a
BHYTPEHHEH U BHEILHEH
IMHAMUYHOM cpeabl U
[pa3paboTKu
MapKETUHT OBBIX
YIIPABJIEHYECKUX
[peleHu i
3.3HaTh TeOpeTHUECKUE
OCHOBBI POBEICHUS
aHaJIN3a TUHAMAYHOU
BHYTPCHHEH U BHEIIHEH
Cpelbl ¥ BEIOOpa Ha UX
OCHOBE 000CHOBAHHBIX
MapKETUHT OBBIX
TIPaBJICHYECKHUX
yeEIeHHﬁ s MakcumanbHO
EOMnaHHﬁ BO3MOJKHAs
9
OIIEHKa JI0 8
(hYHKIIMOHHUPYIOIIHNX Ha H6annoi'
MEXTyHapOTHBIX )
7. Global and local HH?;IX PO CBOEBPEMEHHOCTh
in Russian P BBITTOJTHEHUS,
. V.VYMeTh OlIeHUBaTh
marketing o MOJIFOTOBKA
BO3JICHCTBUE JloMalHee 3a/1aHue 1o
14 |(T'nmobamproe m  [[IK-2 o [Ipe3eHTallH,
IMHAaMUYHOM Cpebl U (TeMe 7
ITOKaJIbHOE B COOTBETCTBHUE
o VAIUTHIBATh PE3YIbTATHI o
[POCCHIICKOM 3aIaHHOU
MapKeTHHTE) DM TP UFITHH CTPYKType
P 000CHOBaHHBIX coﬁ)e}ll()}czg H’e
MapKETUHTOBBIX a3§en013
YIpaBJIEHYECKUX P ’
bemermii myOnmaHOe
BBICTYIUICHHE. (8
H.Bnanerr HaBBIKaMU y ®)
MIPOBENICHUS aHATN3a
BHYTPEHHEH U BHEILHEN
IMHAMHUYHOH cpebl U
pa3paboTKu
MapKETHHTOBBIX
YIpaBIEHIECKIX
eIICHU I
3.3HaTh TEOpEeTUUECKUE
OCHOBBI POBEICHUS
aHaTNU3a TUHAMAYHOMN
BHYTPEHHEH U BHEIIHEN 3a KaxAbIil
Ccpelbl M BEIOOpA Ha UX TPaBHJIbHBIN
15 11K-2 e p Tect Ne 2 o Temem 5-7 P

0CHOBE 000CHOBAHHEIX
MapKETHHTOBBIX
YIpaBIEHIECKUX
peleHui as
KOMITaHHI,

OTBET Ha BOIIPOC
Tecta - 1 6am (16)




Kom‘pom,m,le 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0HMblIe /LISl OIIeHKH Onucanne
Srans! 3HAHUH, yMeHUii, HABBIKOB noxasareseii n
9 9
q)opanOBamin Mepeuens (BYHabrI: W (1) onbira KpUTepHeB
N KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
[ ¢opmupyembIx ( d...3.1, > KOMIeTeHI il Ha
(Tema u3 N XAPAKTEPU3YIOIIMX ITAMbI
H/II o KOMIIeTeHII UM Y.l . .Y.n dopMupoBanus Pa3JIMYHBIX dTaNax ux
paGoueii ? PMHPC ¢dopmupoBanus
no ®I'OC BO H.1...H ) KOMIIeTeHIHii B Tipoiecce i
NPOrpaMMblI A...0.1n .| onmcanme mkan
0CBOEHHSI 00pa30BaTeILHOI 100
JUCUMILIHHBI) - ouenuBans (o 100-
0aJIIBHOI 1IKaJIe)
(HaumenoBanue

OLIECHOYHOI0 CPEACTBA)

(YHKIIMOHUPYIOLIMX Ha
MEKIYHAPOIHBIX
[PBIHKaxX

HToro 100

6.2. [IpomMe:KyTOUYHBIH KOHTPOJIb (3a4eT, IK3aMeH)

PaGounm y4yeOHBIM IUIAaHOM NpeaycMOTpeH 3aueT B cemecTpe 42.
BOITPOCHI J1J151 ITIPOBEPKU 3HAHMIA:

1-it Bompoc Ouiera (40 GamnoB), Bux Bompoca: Tect/mpoBepka 3Hanuid. Kputepuii: 3a Kax bl
NpaBUJIbHBIN OTBET HauucisieTcs 2 6aa. Beero B Tecte 20 BOmpocos..

Kommnerenuusi: IIK-2 Crnocofen ocymecTBaATh MOATOTOBKY MNpeJIOKeHUH s
pa3spadoOTKH CTpaTerud Ppa3BUTHS OPraHU3aliH, IUIAHHPOBATH MAPKETHHIOBYI0 H
PEKJIAMHYIO 1eATe1bHOCTH

3HaHue: 3HAThb TEOPETHUYECKHE OCHOBBI IIPOBEJCHHUS aHAJINW3a JWHAMUYHON BHYTPEHHEH U
BHEIIHEW cpenbl U BbIOOpa HAa MX OCHOBE OOOCHOBAaHHBIX MAPKETHHIOBBIX YIPaBICHUECKUX
peLIeHU I KOMITaHUH, (YHKIHOHUPYIOUINX Ha MEXTYHAPOAHBIX PhIHKaX

1. UcTopus nporecca riiodanu3aium.

. MexXKynbTypHbIE OCOOEHHOCTH U MX BIMSHUE Ha MIOBEACHUE MOTpeOuTeNel pa3HbIX TUIIOB.

. Meroap! aHanu3a BHEIIHEN Cpe/bl

. Mogaenu npunsTHs petieHnit o nokynke. OcoOOEHHOCTH Ha MEXAYHAPOTHOM pPhIHKE.

. OCHOBHBIE THIIBI CTPATEruii

. Ilokynarenbckue pUCKM Ha MEXIyHAPOIHBIX PhIHKaX

. [Ipennocslaky BbIX0/a Ha 3apyOeKHbIE PIHKI

. CtpaTternu nosyuyeHus: KOHKYPEHTHBIX IPEUMYILECTB

9. Crpareruu NpOHUKHOBEHHS] KOMITAHWY HA BHEIIHUE PHIHKU

10. VYnpaBieHue KOMIUIEKCOM MAapKeTHHIa KOMIIAaHWHM, paloTaromiedl Ha MEXIyHapOIHBIX
PBIHKaxX

11. YnpaBneHueckue pemeHus s 2JIEMEHTOB KOMIIEKCA MapKETHHIa

12. Yuet gakTopoB riobanbHON Cpebl TP MPUHATHH MAaPKETUHTOBOTO PEIICHMS.

13. ®opmuposanne YTII mexxayHapoIHBIMU KOMITAHUSIMU

14. XapakTepuCTUKH OKpPY>KAOIIEN CpeIbl I MEKyHAPOAHBIX KOMITAHUN

15. DneMeHTBHl CHCTeMbl MapKeTHHTa B OpraHus3aluu, paloTaromield Ha T100aIbHOM
(MEXIyHapOJHOM) PhIHKAX

16. DddekT cTpaHbl TPOUCXOXKICHUS TOBapa

0 3 O\ L K~ W

TUITOBBIE 3AJIAHWS J1J151 IPOBEPKM YMEHUI:

2-11 Boripoc Ounera (30 GamioB), BUI Bompoca: 3amaHue Ha ymeHue. Kpurepuii: OTKPBITHII
BOIIPOC MO TCMATHUKC HWHAWBHUAYAJIBbHBIX W TI'PYNIIOBBIX 3aI[aHPIﬁ, OCHOBAHHBIX Ha aHaJIn3¢C



npakTuku kommanuil. (10 GamuioB - ucHojib30BaHHME MPOPECCHOHATHLHONW TEPMUHOJIOTHH,
YETKOCTh OMPEACIICHHUs] pacCMaTpUBAeMbIX MOHATHH, 10 Ga/ioB - aHaIW3 OMbITa KOMIIAHUHN B
COOTBETCTBHUU C ITOCTABJICHHOH 3a/1a4eii).

Kovmnerennusi: IIK-2 CnocodeH ocCymecTBJISTh MOATOTOBKY NpelJIOKeHU s
pPa3padoTKH CTpaTerud Pa3BUTHS OPraHU3alMU, IUVIAHHPOBATH MAPKETHHIOBYI0 H
PEKJIAMHYIO 1eATeJIbHOCTH

YMmenue: YMeTh OLIEHHWBATh BO3JCHCTBHE AMHAMHYHOW CPeIbl M YUUTHIBATH PE3YJIbTaThl MpPU
OPUHITUA 000CHOBAHHBIX MAPKETHUHTOBBIX YIIPABICHYECKUX PEIICHUN

3amaga Ne 1. OnpenenuTs rpyniy MapKETHHIOBBIX PEILIEHUH JUIsI MEXIyHApOJHON KOMIIAHUU
nipu hopmupoBanun Y TI1

3amaua Ne 2. OmpenenuTs ¥ 000OCHOBATh CTPATETHH BBIXOAAa KOMIIAHWM HAa MEXITYHAPOTHBIN
PBIHOK

3amaga Ne 3. Onpenenuth ypoBeHb MPUBIEKATEIHPHOCTH PhIHKA Ha OCHOBe MaTpuilbl General
Electric

3amaua Ne 4. [IpeanokuTh MEpONPUATHS 10 MUHUMH3AIMHA TOKYATIBCKUX PUCKOB

3amaua Ne 5. IIpoBecTH pacyeT KOHKYPEHTOCIIOCOOHOCTH TOBapa

3amaua Ne 6. ChopMynupoBaTh CTpaTEruuecKue albTEPHATUBBI HA II100aTbHOM PHIHKE

TUITIOBBIE 3ATAHIA UL ITIPOBEPKH HABBIKOB:

3-it Bonpoc Omera (30 GamnoB), Bux Bonpoca: 3aganne Ha HaBbIkH. Kpurepuii: [IpakTuueckas
curyarus (keiic). Pa3zBepHyThIi OTBET Ha KXl BOIIPOC Keiica..

Kommnerenuusi: IIK-2 Crnocofen ocymecTBaATh MOATOTOBKY NpeJIOKeHUH s
pa3padoTKH CTPAaTerud Pa3BUTHUS OPraHU3alMH, IJAHHPOBATHL MAPKETHHIOBYI0 M
PEKJIAMHYIO 1eATeJIbHOCTH

Hasbik: Bnaners HaBbIKaMM IPOBEIEHUS aHAIM3a BHYTPEHHEH 1 BHEIIHEW AMHAMUYHOM Cpeibl
U pa3padOTKH MapKETUHTOBBIX YIPaBICHUECKUX PELIeHUI

3ananue Ne 1. Bommonnute SWOT-anann3 o onpenennTsb CTpaTerndecKue allbTEPHATUBbI
3ananue Ne 2. Ucnonb3ysa matpuny General Electric, onpenenuts npuBieKaTeIbHOCTh PHIHKOB
3aganue Ne 3. Kukue moaxoasl M Kak HY)KHO HCHOJIBb30BaTh MpU paboTe B MYJIbTUKYJIBTYPHOM
cpene?

3ananue Ne 4. Ilposectu PEST-ananus u chopmupoBarh OIEHOUHYIO TaOiMiy Aisi BbiOOpa
CTpaTeruu

3amanue Ne 5. [IpoBecTw aHaiaM3 BHEIIHEW Cpelbl, BHIOpATh BO3MOXKHBIE CTpaTErHyecKue
JIbTEPHATHBBI M PAaH)KUPOBATh UX

OBPA3EIl BUJIETA
MUHHCTEPCTBO HAYKH M BBICIIETO 00pa30BaHUS
Poccwuiickoii enepanmn Hanpasnenue - 38.03.02 MeHneqxMeHT
denepaibHOE TOCYAAPCTBEHHOE OI0HKETHOE HpO(i)I/IJ'H) _ YHpaBJ'IeHI/Ie OHU3HECOM
00pazoBaTesbHOE yUPEKICHUE
BBICIIIET0 0OPa30BaHNS Kadenpa menenxxmenTa, MapKeTUHIa U
«BAUKAJIbLCKUM TOCYJAPCTBEHHBII cepBrca

YHUBEPCUTET» Jucruruinaa - International Marketing

(®I'bOY BO «bI'Y»)
BUJIET Ne 1

1. Tect (40 GamioB).



2. OnpenenuTh U 000CHOBATH CTPATETUH BBIXO/a KOMITAHUH HA MEXITYHAPOIHBINA PHIHOK
(30 6anmoB).

3. Kukue moaxo/sl M Kak HY)KHO HCIIOJIB30BaTh pH paboTe B MyJIbTUKYIBTYPHOU cpene?
(30 6amnon).

CocTaBuTenb J.N. XmeboBuy

3aBeyronuit kageapou O.H. baesa

7. IlepevyeHb OCHOBHOI U IONMOJIHUTEJIbHOM Yy4eOHOH JIUTEPATYPbI, HEOOXOAMMOI 1JIA
OCBOEHHUS TUCUMILUINHBI (MOYJIs1)

a) OCHOBHAs JIUTEpaTypa:

1. MoprynoB B. U., Moprynos C. B. Mexnynaponusiii mapketunr/ B.1. Moprynos.- Mockaa:
Jamxos u Ko, 2015.-182 c.

2. MeHeKMEHT, OpUEHTHUPOBAHHBIA Ha PbIHOK. CTpaTernyeckuil U onepanoOHHbI MapKETHUHT.
pek. CoB. M-Ba P® mo oGpa3oBar. mporpamme. Market-driven management. 2-e¢ uzn./ XK.-XK.
Jlam6en, P. Uymnurac, U. Ulynunr.- CII6.: [Tutep, 2010

3. Akymny M.JI. MexayHapoaHblii MapKeTUHI [DaeKTpoHHBIM pecypc] : yuedonuk / M.JIL.
Axynnd. — DIeKTpOH. TeKCTOBbIE€ gaHHbie. — MuHck: TerpaCucreme, Terpanur, 2014. — 512
c. — 978-985-7081-32-5. — Pexxum mocrymna: http:// www.iprbookshop.ru/28128.html

4. Cetipyinracea M.D. MexxayHApOAHBIA MApKETHHI [DJIEKTPOHHBIN pecypc]| : YYESOHMK JUIs
CTYICHTOB _BY30B, oOy4amommxcs 1o coenmaasHocTd 061500 «Mapketunry /  M.D.
CeripymnaeBa. — DiekTpoH. TeKCTOBbIe naHHble. — M. : KOHUTU-JAHA, 2017. — 319 ¢c. —
5-238-00800-7. — Pexxum moctyna: http:// www.iprbookshop.ru/71021.html

0) 10MOJIHUTE/ILHAS JIUTEpaTypa:

1. Mapketunr 3.0. OT IpoAyKTOB K MOTPEeOUTENSAM U Jajiee - K YenoBeueckoi aymre. Marketing
3.0 : From Products to Customers to the Human Spirit/ ®unun Kotnep, AtiBen CernaBas,
Xepmasan Kapramxkaiis.- M.: Aneninna busnec byke, 2012.-223 c.

2. MexnayHapoaAHbI MapKeTHHT. yuyeOHUK. nonyuieHo YMO By3oB Poccuu. 2-e usa., nepepad. u
nom./ I'. JI. barues, H. K. Mouceesa, B. 1. Yepenkos.- CIIO.: [Tutep, 2009.-688 c.

3. Sergeeva E. Marketing [OnexkTponnbli pecypce] : learning guide / E. Sergeeva, A. Astafeva. —
DneKkTpoH. TeKCTOBbIE aaHHble. — Kasanp: KazaHcknil HallMOHANBHBIA HMCCIIENOBATENLCKUN
TEXHOJIOTHYECKUN yHUBepcuTer, 2015. — 287 ¢. — 978-5-7882-1805-2. — PexuMm mocryia:
http://www.iprbookshop.ru/62143.html

4. Bapenunna JLII. The English Language of Marketing [DaeKTpOHHBIM pecypc] : ydeOHOe
nocobue / JI.I1. Bapenuna. — DaeKTpoH. TEKCTOBbIE HaHHBIE. — M. : EBpasuiiCcKuii OTKPBITHIHA
uacruryr, 2011, — 160 c¢. — 978-5-374-00501-1. — PexuMm  gocTyma:
http://www.iprbookshop.ru/11199.html

5. @uwmun Kornep Mapketunr ot A jgo S [DaexrpoHuslii pecype] : 80 KOHIENIMHA, KOTOPbIE
JOJDKEH 3HATh Kax bl MeHemkep / Kornep Puaun. — DIeKTpOH. TEKCTOBbIE AaHHBIC. — M. :
Anpnuna  ITabmumep, 2016. — 211 c¢. — 978-5-9614-5016-3. — Pexum jgocryma:
http://www.iprbookshop.ru/43688.html

8. Ilepeuenb pecypcoB HMH(OPMANHMOHHO-TEJIEKOMMYHMKANUOHHON ceTtn «UHTepHeT»,
He00XOAUMBIX /IJIS OCBOEHUS IMCUMILIMHBI (MOAYJIf1), BKJIOYas npodeccuoHalbHble 0a3bl
JAHHBIX U ”HGOPMAIMOHHO-CIIPABOYHbIE CHCTEMbI

Jlis  OCBOGHMSI AMCHMILIMHBI O0yYaromeMmycsi HEOOXOIMMBI CIEAYIOIUE PECYPCh
UH(POPMALMOHHO-TEIEKOMMYHHUKAITMOHHON ceTn «MIHTepHeT»:
— Caiir baiikanbCKoro rocyapcTBEHHOTO YHUBEPCHTETA, aapec noctyma: http://bgu.ru/, moctym
KPYTJIOCYTOYHBIM HEOrpaHUYEHHBIN U3 1000# Toukn HTepHeT
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— UBUC - YHuBepcaibHble 0a3bl NaHHBIX, afpec qocrtyma: http://www.dlib.eastview.ru/. goctymn
KPYTJIOCYTOYHBIM HEOTPAaHWUYEHHBINH M3 JI000W TOYKHM WHTEpHET MpH yCIOBHUU PETUCTpAIUU B
bBI'y

— KubepJlenunka, amgpec nmoctyma: http://cyberleninka.ru. gocTym  KpyriioCyTOYHBIH,
HEOTpaHWUYEHHBIN JJIS BCEX MMOJIb30BaTeleH, OECIUIaTHOE YTCHHE M CKaYMBaHHE BCEX HAYYHBIX
nyonukanuii, B ToM uncie nakeT «lOpuandeckwe Hayku», KOJUICKIUS W3 7 JKypHAJIOB TIO
IPaBOBEICHUIO

— Hayunas onektponnas Oubnmoreka eLIBRARY.RU, aapec pocryma: http://elibrary.ru/.
JOCTYI K POCCHICKUM >KypHaJaM, HaXOSIIMMCS TOJHOCTHIO WM YaCTUYHO B OTKPHITOM
JOCTYTIE TIPH YCIIOBHH PETUCTPAIHH

— ONEeKTPOHHBIN CJIOBapb English-English Dictionary, azapec JI0CTyTIA:
http://www.dictionary.com/. 10CTyn1 HEOTpaHUYCHHBIN

9. MeTonnyeckue yKazaHusi VISl 00y4aOIMMXCS 0 OCBOEHUIO TUCHMILIUHBI (MOIYJIs1)

N3yuaTh QUCLUIUIMHY PEKOMEHIYETCS B COOTBETCTBUM C TOW IOCIIE€A0BATENbHOCTHIO,
KoTOpas o0Oo3HaueHa B €€ cojepKaHWu. J[JIs1 yCIemHOro OCBOCHHMS Kypca OOydarommecs
JIOJKHBI UMETh [IepBOHAYaJIbHbIE 3HAHUS B 00J1aCTH MEHEPKMEHTA U MapKETHHTIa.

Ha nexnusx mpenojaBarenb 03ByYMBACT TEMY, 3HAKOMHUT C MEPEYHEM JIUTEPATYPHI 110
TeMe, OOOCHOBBIBAET MECTO M pPOJIb 3TOW TeMbl B JAaHHOM JMCLUIUIMHE, PAcKpbIBaeT ee
NpakTUYecKoe 3HaueHue. B Xoxe jeKkuuid CTyAeHTYy HEOOXOAMMO BECTH KOHCHEKT, (pUKCHUpys
OCHOBHBIE ITOHATHS U MPOOIIEMHBIE BOIIPOCHI.

[IpakTryeckne (CEeMHHAPCKHE) 3aHATHS IO CBOEMY COAEP)KaHUIO CBSI3aHBI C TEMATHKON
JEKIMOHHBIX 3aHATHHA. HauMHaTh MOATOTOBKY K 3aHATUIO LeJ1eCO00pa3HO ¢ KOHCIIEKTa JICKIUH.
3amaHue Ha TPAKTHYECKOE (CEMHHApPCKOE) 3aHATHE COOOMMAeTCs OOYyYaroIuMCcs OO €ro
npoBezeHus. Ha ceMuHape mpenogaBarenb OpraHu3yeT oOCYXJIEHHE 3TOW TeMbl, BbICTymas B
Ka4ecTBE OpraHW3aTopa, KOHCYJIbTaHTAa M HKCIEpTa Yy4eOHO-TIO3HABATEIBHOW IESTeIhHOCTH
oOyuarorerocs.

N3ydyenne quctumminHel (MOIyJisl) BKIIOYAET CaMOCTOSATENbHYIO paboTy 00y4daroIerocs.

OCHOBHBIMHU BHUJJAMH CaMOCTOSITEIILHON pabOThI CTYAEHTOB C y4acTHEM IperoaaBaTeneit
SIBIISTFOTCSL:

* TeKYyIIUEe KOHCYJIbTALIUY;

* IpUEM U pa300p JAOMAIIHUX 3aJaHUH (B Yachl MPAKTUYECKUX 3aHATHH).

OCHOBHBIMH BHJAaMHM CaMOCTOSITEIbHOH pPabOThl CTYIEHTOB 0€3 ydacTHs
IIPENOIaBaTeNICH ABIISIFOTCS:

* (hopMupoOBaHKE U YCBOCHHE COACP)KaHUS KOHCIIEKTA JICKIMI1 Ha 6a3e peKOMEH/1I0BaHHOM
JEKTOPOM Y4eOHOW JMTepaTyphl, BKJIIOYas HWHPOPMALMOHHBIE 00pa30BaTeNbHBIE PECYpPCHI
(971eKTpOHHBIE y4eOHUKH, SJIEKTPOHHbIE OMOIMOTEKH U Jp.);

* CaMOCTOSITETIbHOE W3yYeHHE OTIENBHBIX TEM WM BOIPOCOB MO YYECOHHKAM HIIH
yueOHBIM MTOCOOUSIM;

* HanucaHue pedeparos, JOKIAJI0B;

* [IOJITOTOBKA K CEMUHApaM;

* BBINIOJIHEHHE JOMAITHUX 33/IaHUil B BUJE PEIICHUS OTIENBHBIX 3a/1a4, MPOBEICHHS
TUIOBBIX PAcyeTOB, PAaCUYETHO-KOMIBIOTEPHBIX U WHAMBHUIYaIbHBIX pPabOT IO OTIENbHBIM
paszienamM coJepKaHus AUCIUTUIAH | JIp.

10. ITepeyeHb MHPOPMALMOHHBIX TEXHOJIOIMH, HCI0Jb3yEeMbIX IPH OCYILECTBJICHUHN
00pa3oBaTeIbLHOIO NMpoecca Mo JMCHUILINHE (MOYJ110), BK/II0Yasi lepevyeHb
NMPOrpaMMHOI0 oOecreYeHust

B yuebHOM mporiecce UCoNb3yeTcs Caeyolee NporpaMMHoe o0ecTiedeHHe:
— Koncynprantlnroc: Bepcus [Ipod - nHdopmarmonHas cripaBodHas CUCTEMA,



— MS Office,

11. Onucanue MaTepuaIbHO-TEXHUYECKOI 0a3bl, HEOOXOAMMOM JIsSl OCYIIeCTBJICHMSI
00pa3oBaTeILHOIO MPOIEcca MO JUCHUILINHE (MOIYJII0):

B yueGHOM mpoliecce ucnoab3yeTcs ciaeayrolee 00opy1oBaHue:
— IlomenieHus 1151 CaMOCTOSITENIbLHOM pabOThI, OCHAILIEHHBIE KOMIIBIOTEPHOM TEXHUKOM €
BO3MOKHOCTBIO MOKIIIOUEHUS K ceTH "MHTepHeT" n 00ecnieueHreM J0CTya B JJIEKTPOHHYIO
nH(OPMaIIMOHHO-00pa30BaTEIBLHYIO CPENY BY3a,
— YueOHble ayTUTOPUU AJISl IPOBEACHHUS: 3aHATHI JIEKLIMOHHOTO TUIIA, 3aHATHI CEMUHAPCKOTO
TUTIA, MPAKTUYECKUX 3aHITHIA, BBITIOJHEHHS KYPCOBBIX PabOT, IPYNIIOBBIX M HHIUBUIYATBHBIX
KOHCYJIBTALIMI, TEKYILIETO KOHTPOJIS U IPOMEXYTOYHOM aTTeCTalllK, YKOMILJIEKTOBAHHbIE
CIEIHAIM3UPOBAHHON MEOEIBI0 U TEXHUYECKUMU CPEACTBAMH O0yUYeHUS,
— MynsTUMEeAMHHBIN KJ1acc,
— Habopbl 1eMOHCTPaITMOHHOTO 000pyIOBaHUS ¥ YICOHO-HATJISTHBIX TOCOOUI



